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NOTICE: You DO NOT Have the
Right to Reprint or Resell this Book!

Copyright Notice

This publication is protected under all applicable international copyright laws. No part of this book may be reproduced or sold by

any means including, but not limited to, storage on a retrieval device and electronic distribution including, but not limited to, email

distribution, download from a server or electronic display in a web browser, or printed on paper or other material for conventional

“hard-copy” distribution, without the express written consent of the author, Chris Yates and the publisher TruSite Inc. Violations of
this copyright will be enforced to the fullest extent of the law.

Disclaimer Notice

The information contained in this material (including but not limited to any manuals, CD’s, recordings, MP3s, videos, or
other content in any format) is based on sources and information reasonably believed to be accurate as of the time it was recorded
or created. However, this material deals with topics that are constantly changing and are subject to ongoing changes RELATED TO
TECHNOLOGY AND THE MARKET PLACE AS WELL AS LEGAL AND RELATED COMPLIANCE ISSUES. Therefore, the
completeness and current accuracy of the materials cannot be guaranteed. These materials do not constitute legal, compliance,
financial, tax, accounting, or related advice.

The end user of this information should therefore use the contents of this program and the materials as a general
guideline and not as the ultimate source of current information and when appropriate the user should consult their own legal,
accounting, or other advisors.

Any case studies, examples, illustrations are not intended to guarantee, or to imply that the user will achieve similar
results. In fact, your results may vary significantly and factors such as your market, personal effort and many other circumstances
may and will cause results to vary.

THE INFORMATION PROVIDED IN THIS PRODUCT IS SOLD AND PROVIDED ON AN “AS IS” BASIS WITHOUT ANY
EXPRESS OR IMPLIED WARRANTIES, OF ANY KIND WHETHER WARRANTIES FOR A PARTICULAR PURPOSE OR OTHER
WARRANTY except as may be specifically set forth in the materials. IN PARTICULAR, THE SELLER OF THE PRODUCT AND
MATERIALS DOES NOT WARRANT THAT ANY OF THE INFORMATION WILL PRODUCE A PARTICULAR ECONOMIC RESULT
OR THAT IT WILL BE SUCCESSFUL IN CREATING PARTICULAR MARKETING OR SALES RESULTS. THOSE RESULTS ARE
YOUR RESPONSIBILITY AS THE END USER OF THE PRODUCT. IN PARTICULAR, SELLER SHALL NOT BE LIABLE TO
USER OR ANY OTHER PARTY FOR ANY DAMAGES, OR COSTS, OF ANY CHARACTER INCLUDING BUT NOT LIMITED TO
DIRECT OR INDIRECT, CONSEQUENTIAL, SPECIAL, INCIDENTAL, OR OTHER COSTS OR DAMAGES, IN EXCESS OF THE
PURCHASE PRICE OF THE PRODUCT OR SERVICES. THESE LIMITATIONS MAY BE AFFECTED BY THE LAWS OF
PARTICULAR STATES AND JURISDICTIONS AND AS SUCH MAY BE APPLIED IN A DIFFERENT MANNER TO A PARTICULAR
USER.

THE RIGHT TO EVALUATE AND RETURN THIS PRODUCT IS GUARANTEED (PLEASE REFER TO THE TERMS OF
THE GUARANTEE). THEREFORE, IF THE USER DOES NOT AGREE TO ACCEPT THE PRODUCT OR SERVICES ON THESE
TERMS, THE USER SHOULD NOT USE THE PRODUCT OR SERVICES. INSTEAD, THE PRODUCT AND ALL RELATED
MATERIALS SHOULD BE RETURNED IMMEDIATELY TO THE SELLER AND THE USER’S MONEY WILL BE REFUNDED. IF
THE USER DOESN NOT RETURN THE MATERIALS AS PROVIDED UNDER THE GUARANTEE, THE USER WILL BE DEEMED
TO HAVE ACCEPTED THE PROVISIONS OF THE DISCLAIMER.
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INTRODUCTION

Coming up with a continuous stream of new content for your articles, website
content, blog posts, newsletter, etc. can be a daunting task. This is especially true
if you make your money in a small niche or industry.

But the truth is that you really don’t need to keep coming up with completely new
ideas for articles and content. You just need to learn how to repurpose all the
great content that you’ve already created.

That’s what I’'m going to show you how to do!

This is a no-nonsense, no fluff, no affiliate link report where I'll give you my Top
10 ideas and methods for reusing your articles to create maximum profit and
exposure for your website, business, newsletter, or product.

You'll be surprised at how easy it is!

You can get a lot of mileage out of each and every one of your articles with very
little effort and a little creativity.

All of which means that you have to do less work to create more content... and all
without racking your brains to come up with new and exciting topics to write
about!

Let’s get started...

IDEA #1: CHANGE KEYWORDS AND TWEAK

This is probably the idea that | most often see used by veteran article marketers.
It’s really the best way to get additional mileage out of your articles and continue
your article marketing efforts with a minimum of effort.

It works like this:

1. Take one of the articles that you’ve already distributed as part of your
article marketing campaign.

2. Replace all the keywords in the article with a suitable substitute.

© Arvada Yates and TruSite Inc. You may not copy, reproduce, post, or forward this document in any format.
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3. Tweak the article to make sense with the new keyword, if necessary.

4. Redistribute the article as a completely new article.

IDEA #2: TURN IT INTO A BLOG POST

This is another often used repurposing strategy, but | propose doing it a little
differently. | don’t recommend that you use an old article word for word on your
blog because you may run into some duplicate content issues.

Instead, change the title and about 20% of the original article. This will make your
blog post appear to be unique to search engines and your readers won't feel as if
they’ve already read the article before.

IDEA #3: EXPAND ON IT

| really like the idea of taking an article that I've already used for distribution and
expanding on it to post to one of my non-blog websites or publishing it in my
newsletter.

In general, articles for distribution run from 400-700 words. | personally think a
400 word article is just too short to send to subscribers or post on a website.
However, it’s really easy to increase the size of a short article with additional
content and make it a more substantial piece... something that your loyal
following may come to expect.

IDEA #4: TURN IT INTO A PRESS RELEASE

It’s not difficult to turn your article into a press release and give it a whole new
lease on life. In fact, a press release is very similar to a distribution article... the

© Arvada Yates and TruSite Inc. You may not copy, reproduce, post, or forward this document in any format.
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main difference being that you’ll need to make your article read more like a news
announcement than an article.

You can get some pretty good information on how to do that at:

http://www.prwebdirect.com/pressreleasetips.php

IDEA #5: COMBINE ARTICLES INTO A REPORT OR EBOOK

If you already have a large number of articles, it’s a really great idea to put them
together to create a informative report or ebook that you can either sell or offer
as a subscriber incentive.

The number of articles that you’ll need to consolidate really depends on how long
you want your report or ebook to be. In addition, you’ll want to make sure your
articles have a similar theme and cover different aspects of the same topic. You'll
also want to be sure to write transitions between articles to make it read like a
report or ebook.

You could even set up each article to be a separate “chapter.” It all really
depends on what articles you have available and what you want to accomplish.

| don’t suggest that you just compile all your articles into an ebook without doing
anything to blend them together. Taking the easy way out will do nothing for
your credibility.

IDEA #6: TURN ARTICLES INTO AN ECOURSE

As with Idea #5, it’s also easy to turn a series of articles on a particular subject
into an ecourse. Here’s how to do it:

1. Compile five to eight articles that involve different aspects of the same
subject.

© Arvada Yates and TruSite Inc. You may not copy, reproduce, post, or forward this document in any format.
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2. Re-format them into separate lessons, if they need it.

3. Load them into an autoresponder.

That's it!

IDEA #7: MAKE THEM AUDIO ARTICLES

This method is so simple, yet very few people do it. All you have to do is simply
read your article out loud and record it. Once recorded, turn it into a MP3 and
post it on your website or blog. It’s as simple as that.

You can use this same idea to create a podcast or an audio product that you sell.
Audio products are super-simple to create and add a lot of perceived value when
it comes to content for your website or blog.

IDEA #8: MAKE A VIDEO

Creating a video version of your article is not nearly as complicated as it may
sound. Here’s how it works:

1. Use Microsoft Power Point to create 3-5 slides of the key points of your
article. You can use more slides if you want.

2. Use Camtasia (or a similar program) to record your Power Point
presentation.

3. Import the audio that you created in Idea #7 into Camtasia and create a
complete video of your article.

4. Post the video as content on your site. You can even submit your video to
popular video sites in order to get a little more mileage out of that original
article.

© Arvada Yates and TruSite Inc. You may not copy, reproduce, post, or forward this document in any format.
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IDEA #9: TURN IT INTO A SQUIDOO LENS

Squidoo continues to be one of the most popular sites on the internet... and it’s
still growing. It’s a great site for building backlinks to your website and for
generating a lot of targeted traffic because Google loves Squidoo and indexes it
quickly.

Therefore, it makes sense to use your article as the basis for a Squidoo Lens.

It’s really easy to set up a lens. All you have to do is visit Squidoo.com and follow
the directions. If you’'ve followed my advice, you'll already have an audio,
ecourse, report, and video to include in your lens too. All that great content will
really help your lens rank well in Squidoo and through search engines as well.

IDEA #10: SOCIALIZE IT

If you participate in any type of social media marketing, and you should, it’s really
easy to use your article to help you build your standing in the social networks.

All you have to do is pick out a small part of your article that provides some kind
of useful information and post it to Twitter, Facebook, or any other social
network. You can get a lot of mileage out of each of your articles using this
strategy and it frees you up from trying to think of something clever to “tweet” or
“post on your wall.”

In addition, using this strategy provides useful information to all the people that
you’re trying to contact through social media rather than telling them what you
had for breakfast or how much the kids are driving you nuts.

If you engage in social media marketing as part of your overall marketing plan,
then providing short bursts of information is a far better strategy than the latter.
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